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Topics Covered

 Selling rights: yes or no? 

 International book fairs

 Selecting your titles

 Booking your attendance

 Scheduling

 Shipping materials

 Setting up and best practices at the fair

 After the fair
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Selling Rights: 

Yes or No?
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Considerations Before 
Selling Rights

 Your head contract, it all starts here, so think ahead

 Territory and language

 Royalty splits on rights and export sales

 eBooks and formats

 Design considerations on type for language changes in picture books

 Adjusting production schedules 
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Rights? Yes! 
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 Revenue, for the house and the author

 Increased presence internationally 

 Recognition back at home

 Attracting authors and funders

 More revenue, or the snowball effect

 The joy of foreign editions



International

Book Fairs: 

Choosing the 

Right One(s)

 The five big international fairs:

 London Book Fair (March)*

 Livre Paris (March)

 Bologna Children’s Book Fair (April)*

 Frankfurt Book Fair (October)*

 Guadalajara International Book Fair (November)

 Other fairs:

 Foire du livre de Bruxelles

 Salon du livre et de la presse de Genève

 Seoul International Book Fair

 Beijing International Book Fair

 Göteborg Book Fair

 Sharjah International Book Fair

 Salon du livre et de la presse jeunesse de Montreuil

 FRMAP funding for international travel: 
www.livrescanadabooks.com/en/funding/frmap/
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http://www.livrescanadabooks.com/en/funding/frmap/


Why Attend a Book Fair?

 Travel afield or stay at home?

 Selling rights from the office

 Going to the marketplace

 Reinforcing the need for a plan

 Catching the rights bug
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Choosing the Right Fair

 Main fairs: Frankfurt, London, Bologna

 Paris, Guadalajara

 Beijing, Seoul, Göteborg, Sharjah

 Brussels, Geneva, Montreuil

http://www.livrescanadabooks.com/en/events/

http://www.internationalpublishers.org/events/book-fairs

London Book Fair
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http://www.livrescanadabooks.com/en/events/
http://www.internationalpublishers.org/events/book-fairs


London Book Fair
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www.londonbookfair.co.uk

Next edition: March 14-16, 2017

Guest of Honour for 2017: Poland

 45th edition in 2016

 Over 25,000 publishing professionals from over 60 countries

 Takes place at Olympia, everyone under one roof

 Meet with publishers, distributors, wholesalers, agents 

 2017 during London Book & Screen Week 

 Livres Canada Books 25% discount

Canada Stand in London

http://www.londonbookfair.co.uk


Bologna Children’s Book Fair

Canada Stand in Bologna

 Joint stand with Québec Édition

 53rd edition in 2016

 Over 25,000 publishing professionals from almost 100 countries

 Illustrator’s Exhibit since 1967

 Bologna Ragazzi Award 

 Hans Christian Andersen Award

 Astrid Lindgren Memorial Award

 BOP Award - Best Children’s Publisher

 Livres Canada Books 40% discount

www.bookfair.bolognafiere.it/en/home/878.html

Next edition: April 3-6, 2017

Guest of Honour for 2017: Catalonia and Balearic Islands 
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http://www.bookfair.bolognafiere.it/en/home/878.html


Canada Stand in Frankfurt

Frankfurt Book Fair

Next edition: October 11-15, 2017

Guest of Honour for 2017: France

www.buchmesse.de/images/fbm/dokumente-ua-pdfs/2016/newcomer_infos_en_2016_58515.pdf

 Over 7,000 exhibitors from over 100 countries 

 Close to 300,000 visitors

 Biggest fair for buying and selling rights 

 Begun in 1454

 Livres Canada Books 25% discount

 Frankfurt 2020
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http://www.buchmesse.de/images/fbm/dokumente-ua-pdfs/2016/newcomer_infos_en_2016_58515.pdf


Livre Paris
www.livreparis.com

Next edition: March 24-27, 2017

Guest of Honour for 2017: Morocco

 37th edition of Livre Paris (formerly Salon du Livre 
de Paris)

 50 foreign countries

 Over 150,000 visitors attended in 2016 with 3,000 
writers

 Literature of a country and a city are highlighted 
each year

 Celebration of the French language
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https://www.livreparis.com


Feria del Libro de Guadalajara

Next edition: November 25-December 3, 2017

Guest of Honour for 2017: Madrid

www.fil.com.mx/ingles/i_info/i_info_fil.asp

 30th edition in 2016

 Over 750,000 visitors in 2015

 20,000 professionals from over 40 countries

 Started by University of Guadalajara

 Largest Spanish-language fair in the world

Publisher’s stand at Guadalajara
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http://www.fil.com.mx/ingles/i_info/i_info_fil.asp


Helpful Resources
 Livres Canada Books newsletter

 +20 Market Guides and Reports on countries and regions

 Global Digital Marketing information

 International Publishers Association website

 Individual book fair websites

 Publishing Perspectives 

 The Bookseller 

 Publishers Weekly

 Other trade publications
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Selecting Your Titles

Best Practices for Building your List:

 A solid list of titles 

Go with your instincts

Most recent list and forthcoming titles

 Content and subject matter 

 Author and connections to other markets

Marketing and promotion

 Sales history, bestsellers are golden

 Awards and honours

Art in children’s books

Universal themes
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Which Books Will Travel?

 Those with the best chance of finding a home

 Start with approximately a dozen titles

 Books with universal themes

 Your own passion can be a factor
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Catalogue Options

 Rights Canada

 Canadian Studies Collection

 Your own catalogue

 Sell sheets

 Other collective catalogues
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Building a Catalogue

 Selecting titles

 Timing

 Resources

 Design

 Distribution
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Booking Your 

Attendance

Display Options

 Canada Stand

 Your own stand

 Other collective stand

 Rights centre

 Visitor attendance
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Canada Stand

 London, Bologna, and Frankfurt

 Booking made through Livres Canada Books

 Stand furniture and shelving, cupboard

 Reception desk

 Variable display options
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Your Own Stand

 Book through the fair directly

 Rent space, furniture, lighting, storage

 Shipping has to be organized

 Decorate the stand as you wish

 Walk-by traffic
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Other Collective Stands

 Québec Édition, export arm of ANEL

 French-language focus but open to all Canadian publishers

 More limited display options
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anel.qc.ca

quebecedition.qc.ca

http://anel.qc.ca
http://quebecedition.qc.ca/


Rights Centre

 Not just for agents

 Table space only

 Traffic is by appointment only

Alternate attendance option:  

 Trade visitor
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Travel & Funding

 Booking your hotel and air travel

 Seat sales and current passport

 Know thyself!

 Stamina and staying focused

 FRMAP funding for travel assistance

24



Scheduling
 Start researching 6 months ahead of the fair

 Frankfurt meeting requests start in June

 Bologna and London requests start in January

 Guadalajara starts in September or October

 Fairs are expensive. Spend your money wisely
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Finding Publishers

 Where to begin… 

 Markets with best return 

 Market guides

 Individual publisher sites

 Print or digital directories

 Trade publications

 Your competitors

26



Contacting Publishers & Timing

 Start early!

 Give yourself a target number: Aim for a list of 50 publishers 

 Choose a variety of countries

 Draft a schedule for the days of the fair in 30 minute slots

 Start with the most obvious

 Leave the important meeting until you have had some practice

 Try to schedule in groups so you are free to leave the stand

 Separate meetings by country  
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Sample Email for Scheduling

 Subject line: Be direct

 Example: “Frankfurt Book Fair 2017, Meeting Request XXXX Publisher”

 Salutation: Err on the side of formality

 Message: Be brief and clear 

 Introduce your house

 List any awards or honours

 Show your familiarity with their list – why are they a good fit? 

 Scheduling: Give them options

 Offer a few specific slots

 Be clear – include the day of the week and the date

 End: Sign-off with your full name

 Follow-up and confirm
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Best Practices for Meetings

 Group your meetings

 Time to walk the exhibit halls for market research

 Consider the distance between halls

 Smile! Confident handshake and a business card

 Working up to that big meeting

 Intersperse same country meetings 

 Agents and scouts
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Shipping 

Your 

Materials

 Note the shipping deadline

 Follow the instructions

 Ensure proper documentation

 Bring one copy of each of the books, more if 
there is potential buzz

 One catalogue per meeting

 Promotional material or display matter

 Other material
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Getting There…

 Know your stand

 Lighting

 Preparation 

 Catalogues

 Deadlines

 Have a backup plan

Guadalajara Book Fair
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Setting Up for 

the Fair

 Plan your display

 Be flexible but visible

 Shelf space dictates the number of books

 Be selective

 Consider drawing a design

 A few office supplies: pens, tape, notebook
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Best Practices for Setup

 Be prepared!

 Attach award stickers on the cover

 Highlight good reviews

 Showcase the “NEW!” books

 Take photos of your stand and others

 Keep an eye on your materials and belongings
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At the Fair

Some Dos:

 Store that precious single advance copy

 Bring a scarf or shawl 

 Keep a list of books to give out

 Soak up the culture

 Accept invitations on other stands

And a few Don'ts:

 Forget to watch body language

 Miss a chance to learn
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At the Fair: Best Practices

 Comfortable footwear

 Business attire, comfortable but professional 

 Business cards, don’t leave them at home

 Keep valuables in a secure place

 Note-taking in the meeting

 THANK the publisher for meeting
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Pitch Tips

 Be confident!

 Be prepared!

 Practice your pitch, and practice it again

 Know your audience as best you can

 You know your books best

 Ask questions during the meeting

 Be informed! 

 http://canadacouncil.ca/council/grants/find-a-grant/grants/international-translation-grants

 Be passionate!
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http://canadacouncil.ca/council/grants/find-a-grant/grants/international-translation-grants


That Pitch…
 Know your books

 What is the book about, key characters, plot line, why is it suitable?

 Why a particular market or language?

 Anything graphic in language or content? Children’s & YA take note

 What are the sales figures?

 Be honest. Never overstate as this can backfire

 Universal themes fit any language or territory

 Have short author bios, key reviews, awards lists handy

 Don’t take it personally

 Tending future relationships
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After the 

Fair

 Congratulations!

 Follow-up

 Tracking and recording

 …maybe a sale or two
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 Review your notes

 Sending out packages in a timely fashion

 Thank the publisher for the meeting

 Include links to your site in your emails

 Keep up the contact

 Record, record, record

 Providing updates on reviews and awards

 Maintain an eye for detail and be organized

 Prepare for the long haul

Follow-Up & Sending Materials
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Building Relationships

 Have reasonable expectations

 Keep looking forward – to the next fair, to the next contact

 Consider taking small gifts from home

 Each market is different

 Work on the relationship

 Something for those at home

 Share the moment!
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Book Fair 

Survival 

Guide

Some Tips and Suggestions:

Business cards, pens, and paper 

A list of the books you are displaying

Consider bringing a production schedule 

Bring two paper copies of your fair schedule

Bring two spare print catalogues 

Cords, chargers and converters 

Small gifts from home

Comfortable footwear and business attire

Scarf or shawl for the stand

Medicinal items
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More Tips and Suggestions

 Guard your valuables at all times

 Security checks are a fact of life, even at book fairs

 Locate the closet washroom to your stand

 Stay hydrated

 Be gracious and generous with your guests

 Backup nourishment on the stand

 Maximize your time

 Accept evening invitations but be sure to relax

 Be organized and efficient to increase the odds

 Stay positive

42



Q&A
PLEASE TYPE YOUR QUESTIONS IN THE Q&A PANEL
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Thank You!

PLEASE FILL OUT AN EVALUATION: WWW.SURVEYMONKEY.COM/R/X22GDSJ

TO WATCH VIDEOS OF OUR PREVIOUS WEBINARS, VISIT: WWW.LIVRESCANADABOOKS.COM
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Catherine Mitchell
mitchellcatherine@rogers.com

https://www.surveymonkey.com/r/X22GDSJ
http://www.livrescanadabooks.com/
http://www.canada.ca/
http://www.canada.ca/
mailto:mitchellcatherine@rogers.com

